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Terms of Use for the Logo of the TEAM EXPO 2025 Programme

These Terms set forth conditions which TEAM EXPO 2025 Programme,/ Co-Creation

Partners (hereinafter referred to as “Co-Creation Partners”) and TEAM EXPO 2025 Programme,/

Co-Creation Members (hereinafter referred to as “Co-Creation Members”) shall comply with in
connection with use of the logos of the TEAM EXPO 2025 Programme (hereinafter referred to as the
“Logo”) whose intellectual property rights are owned by the Japan Association for the 2025 World
Exposition (hereinafter referred to as the “Association”).

These Terms are prepared in Japanese. In the event of any discrepancy between these Terms
prepared in Japanese and the content of these Terms translated into English provided by the
Association, the Japanese provisions shall prevail.

Article 1. (Purposes of Use)
The Logo designed with a combination of logo types can be used to realise the following purposes
through promotion of the activities of Co-Creation Partners and the TEAM EXPO 2025

Programme_/ Co-Creation Challenge (hereinafter referred to as the “Co-Creation Challenge”)

registered in the TEAM EXPO 2025 Programme (hereinafter referred to as “TEAM EXPO 2025”),
which is an initiative in which various participants work together proactively to create their ideal
future society in order to realise the theme of the 2025 World Exposition in Japan (hereinafter
referred to as the “Expo 2025 Osaka, Kansai, Japan,”), “Designing Future Society for Our Lives”,
and contribute to achieve the SDGs:

(1) To foster a broader awareness of the aim of TEAM EXPO 2025;

(2) To contribute to promote co-creation by the participants of TEAM EXPO 2025;

(3) To contribute to realise the theme of the Expo 2025 Osaka, Kansai, Japan, “Designing Future
Society for Our Lives”, and to achieve the SDGs; and

(4) To contribute to foster enthusiasm to the Expo 2025 Osaka, Kansai, Japan and to realise a
participatory EXPO

Avrticle 2. (Licensed Users)

1. The Association grants to those registered as a Co-Creation Partner or Co-Creation Member
(hereinafter referred to as “Registrants™) royalty free licenses to use the Logo for the purposes of
use of the Logo listed in Article 1 in their respective activities in the manner set forth in Article 3
and the subsequent articles.



2. Those who use the Logo (hereinafter referred to as “Users”) shall not sublicense or cause any third
party to use the Logo.

3. Users shall comply with the TEAM EXPO 2025 Programme Logo Guidelines as well as these
Terms.

Article 3. (How to Use)

1. Specific examples of permitted use of the Logo are listed below:

(1) Information transmission media including news releases, websites, social media, blogs, proposal
documents, presentation materials, brochures, TV, signage, outdoor advertising, transportation
advertising, newspaper advertising, magazine advertising, posters and leaflets (only for
transmission of information about Co-Creation Partners’ initiatives and Co-Creation Challenge
activities);

(2) Goods used within companies/groups (including business cards, office supplies (e.g., pens, memo
pads), envelopes, internal magazines/newsletters, membership cards, fixtures and equipment); and

(3) Among goods of companies/groups used externally, commercial-use vehicles, vertical banners,
horizontal banners, banner flags and other goods equivalent thereto that the Association deems
appropriate (excluding corporate advertising and those with contents to promote products/services).

2. When the information transmission media set forth in item 1 of paragraph 1, only transmit
information on Co-Creation Partners’ initiatives or Co-Creation Challenge activities, Users may
use the Logo on the top page or front cover.

3. When information other than that on Co-Creation Partners’ initiatives or Co-Creation Challenge
activities is posted on the same information transmission media set forth in item 1 of paragraph 1,
Users shall separate information on the Co-Creation Partners’ initiatives or the Co-Creation
Challenge activities from other information and use the Logo only in situations related to
information on the Co-Creation Partners’ initiatives or the Co-Creation Challenge activities. In
this case, the “Logo with Participant’s Message” set forth in the TEAM EXPO 2025 Programme
Logo Guidelines can be used only on the top page of websites, social media, blogs, etc. of
companies/groups.

Article 4. (Recommended Use)

In order to realise the purposes of use of the Logo listed in Article 1, the Association recommends
posting the Logo in a form recognised as integral part of the following elements when the Logo is
used in information transmission media intended to transmit information on Co-Creation Partners’
initiatives or Co-Creation Challenge activities:

(1) Name and content of the Co-Creation Partner’s initiative or Co-Creation Challenge activity that is
registered by the Association; and

(2) Introduction of the aim of TEAM EXPO 2025 and adding a link to the official website of TEAM
EXPO 2025 (two-dimensional barcode is acceptable)



Article 5. (Prohibition of Use for Commercial Purpose or Fund-raising Purpose)
1. The Association prohibits use of the Logo for commercial purpose (This refers to the purpose of
advertising and promoting products and services) or fund-raising purpose.
2. When the Logo is used beside or within the same frame with any of the followings in any media,
the Association deems it to fall under the prohibited use set forth in the paragraph 1:
(1) Product price, service fee, event admission fee, fund-raising menu, etc;
(2) Button, application form, inducement path, point of contact, etc. to directly purchase a product or
order a service; and
(3) Other wording for the purpose of encouraging purchase of a product or order of a service or for
fund-raising.
3. In addition to the preceding paragraphs, if the Association, after observing the use of the Logo,
deems that the use of the Logo by an individual User falls under a commercial purpose or fund-

raising purpose, the Association may prohibit such User’s use of the Logo.

Article 6. (Other Prohibitions)
Any of the following uses of Logo are prohibited by the Association:

(1) Use for the transmission of information or goods for any purpose other than Co-Creation Partners’
initiatives or Co-Creation Challenge activities that are registered in the TEAM EXPO 2025
Programme;

(2) Use for unfairly taking advantage of the attraction and creditworthiness of the Logo;

(3) Use that harms the image of, or lowers the social reputation of, the Expo 2025 Osaka, Kansali,
Japan and the Association;

(4) Use that has possibility to make an impression that the Expo 2025 Osaka, Kansai, Japan or the
Association recommends or guarantees a User or a product or service of a User;

(5) Use in a specific political activity, religious activity, or any other similar activity.;

(6) Use associated with anything against laws and regulations or public policy;

(7) Use associated with slander, discrimination, etc. against a third party;

(8) Use associated with defamation, fraudulent means or other acts that violate a third party’s rights;

(9) Use associated with antisocial forces; and

(10) Other forms of use that the Association deems inappropriate.

Avrticle 7. (Procedures for Use)
1. Logo shall be used after completion of the following procedures:

(1) A Co-Creation Partner or Co-Creation Member shall send the “Notification of Use of the TEAM
EXPO 2025 Programme Logo” stating the usage and relevant information (hereinafter referred to
as the “Notification) via email to the contact of the Association in advance. (The format of the
file shall not be changed from Excel format.);



(2) After receiving the Notification, the Association will send the data of the Logo (the file format is
JPEG or PNG). The Logo shall be used within the scope of the usage stated in the Notification and
in compliance with these Terms and the TEAM EXPO 2025 Programme Logo Guidelines; and

(3) If a User wishes to use the Logo for a usage different from the usages stated in the Notification,
the User shall email the Notification to the contact of the Association again.

2. The use of the Logo will be licensed upon the User’s receipt of the data of the Logo from the
Association.

3. The email address of the Association’s contact related to the Logo is: te2025-
logo@exp02025.or.jp

Article 8. (Term and Place of License for Use)
The term of license for use of the Logo will commence on the date of licensing under Article 7,
paragraph 2 and continue until registration of the Co-Creation Partner, Co-Creation Member, or
Co-Creation Challenge is deleted, except for the cases set forth in Article 9.

2. The place of license for use of the Logo is limited inside Japan. When using the Logo on a

website, it is only permitted for use on websites intended for use within Japan.

Article 9. (Termination and Suspension of License)

1. If the Association deems that a User any of any of the following incidents has occurred and the
User fails to correct the problem within a reasonable period of time after the Association’s request
for correction, the Association may terminate or suspend the User’s license for use of the Logo:

(1) The User uses the Logo before submitting the Notification set forth in Article 7;

(2) The Use of the Logo falls under any of the prohibited use set forth in Article 5 or Article 6;

(3) The User submits the Notification which includes false or wrong content; and

(4) The User’s use of the Logo does not conform to the purposes of use set forth in Article 1.

2. If a User’s license for use of the Logo is terminated by the Association, the User shall promptly
stop the provision, use and exhibition of the media using the Logo and remove the Logo from its
goods, etc or destroy the goods, etc using the Logo.

3. The Association may, in addition to the termination or suspension of the license for use under this
Article, cancel the registration of a Co-Creation Partner, Co-Creation Member or Co-Creation
Challenge.

Avrticle 10. (Matters to Be Observed)
Users shall comply with the following obligations in the course of the use of the Logo:
(2) If requested by the Association to report the status or quantity of the use of the Logo or to provide
a sample, photo, or image, etc., Users shall promptly submit the report;
(2) If requested by the Association for a visit to or interview with a User to check the status of use and
identification management of the Logo, the User shall cooperate with the Association;



(3) Users shall bear all the costs related to the use of the Logo on their goods, etc.; and

(4) Users shall take all possible measures to prevent accidents with regard to the manufacturing and
provision of goods, etc. pertaining to the use of the Logo. In no event will the Association be liable
for the quality, performance or safety of the goods, etc. pertaining to the use of the Logo.

Article 11. (Self-responsibility)

1. The Association’s license to use the Logo shall not constitute any recommendation or guarantee of
the Users themselves or their initiatives. Users shall carry out their respective activities at their
own responsibility.

2. In no event will the Association be liable for any Users” damage or loss caused by the use of the
Logo.

3. If a User causes damage to the Association in connection with the use of the Logo, the User shall
compensate for the damage incurred by the Association.

4. In the event of any infringement of rights or any claims by a third party caused by a User’ use of
the Logo outside of the places set forth in Article 8, paragraph 2 or a User’s use violating these
Terms or the TEAM EXPO 2025 Programme Logo Guidelines, the Association will not be liable
for any User’s responsibility.

Article 12. (Intellectual Property Rights)
Copyrights and all other intellectual property rights related to the Logo are owned by the
Association. If such intellectual property rights related to the Logo are infringed by a User’s
unauthorised use or a User’s use violating these Terms or the TEAM EXPO 2025 Programme
Logo Guidelines, the Association may take a legal action, against the User, such as a demand of
injunction and claim for damages.

Acrticle 13. (Application)
With regard to any matters not set forth in these Terms, the Terms of Participation for the TEAM

EXPO 2025 Programme_” Co-Creation Partners applies to Co-Creation Partners and the Terms of

Participation for the TEAM EXPO 2025 Programme / Co-Creation Members applies to Co-

Creation Members, respectively.

Avrticle 14. (Miscellaneous Provisions)
1. The Association may revise some part of these Terms as necessary.

2. The Association will notify Users to that effect through the official website of TEAM EXPO 2025
or in an appropriate manner.
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